
External Relations and 
Institutional Advancement Agenda 

• External Outreach

• FY 26 Closeout

• Current Efforts

• New Online Portal and Alumni Engagement

• Expanding the University’s Sphere of Influence



https://qa.vsu.edu/giving150/




AFRICAN AMERICAN MARKETING ASSOCIATION

Recognizes a large-scale 
campaign that 
demonstrated strategic 
depth, flawless 
execution, and strong 
results across a broad 
audience.

PULSE AWARDS



BEST CAMPAIGN ENTERPRISE
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BEST CAMPAIGN ENTERPRISE



AFRICAN AMERICA MARKETING ASSOCIATION

HBCU OF THE 

YEAR:

An HBCU that 

excelled in 

marketing and 

communications -

showcasing 

innovation in 

promoting programs, 

engaging 

prospective 

students, or 

elevating its brand.
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Fiscal Year-End Totals
As of June 30, 2026

FY 2026 FY 2025 FY Differences

Dollars Donors Dollars Donors Dollars Donors

Grand Total $6,603,640.10 2,575 $4,489,223.61 2,706 $2,114,416.49 -131

ALUMNI $1,507,997.56 1,602 $1,118,574.65 1,723 $389,422.91 -121

ALUMNI ASSOC $105,616.00 14 $43,303.00 11 $62,313.00 3

CORP/FDN/ORG $4,410,633.24 165 $2,801,369.46 162 $1,609,263.78 3

FACULTY & STAFF $160,128.41 109 $82,042.80 87 $78,085.61 22

FRIENDS/INDVLS $414,507.34 654 $434,123.70 650 -$19,616.36 4

PARENTS $3,825.00 16 $4,320.00 34 -$495.00 -18

STUDENTS $932.55 15 $5,490.00 39 -$4,557.45 -24



GiveCampus

• New Giving Portal

• Allows for Multiple Campaigns 
at once

• Designed to Encourage 
Competition

• Posted Media (Video 
Recording)

• Provides for Running Total

• Donors Repost of Activity 

• Live Updates



$30 for 30 Campaign
09/1/2026 - Present

• $30 for 30 Campaign page is now live

• Constant Contact and our social media 
pages

• Designed to Encourage broad participation 
of alumni and friends  

• Thirty-dollars ($30) to inspire and support 
the Class of 2030

• Expand annual giving while ensuring that 
our major gift cultivation and solicitation 
strategies remain appropriately focused



Over $100,000 Raised 
During Opening Conference

Faculty and Staff

• Already Collected Over $9K

• Continuous Pledge of $112,000 

• ACH and Payroll deduction donors 
Monthly Totals over $4K (a month)

• Some Payroll deductions are twice a 
month with an approximate total another 
$2,510.00 for each pay period

• Yearly Total (June 30th) – over $100K





GROWTH & REVENUE
•Case for Support
•Feasibility Study
•Annual Appeal
•Capital Campaigns

•Major Gifts
•Planned Giving
•Alumni + Community 

STRATEGY & IMPACT • 1:1 Stakeholder Interviews
• Focus Groups
• Landscape Analysis

▪ Strategic Visioning
▪Partnership-Guidance

• Stakeholder Engagement
• Programmatic Advising
• KPI Identification & Analysis

GREATER PARTNERSHIPS



GREATER NETWORKS



GREATER RESULTS

28,819  VSU PROFILES

9,937 MATCHED PROFILES

3,144 C-SUITE EXECUTIVE PROFILES

ASK: Will you use your networks to help 
Us forge GREATER PARTNERSHIPS at 
Virginia State University ?



Benjie E. Wimberly, 1989
Senator • New Jersey State Senate  • VSU Alumni, Class of 1989

Being a VSU alumnus means the world to me. I can honestly say that 
Virginia State University transformed my life. If  given the choice, I 
would not choose any other university over VSU. During my time there, 
I was developed and groomed as a leader through the many 
organizations in which I was actively involved. I was also blessed to have 
outstanding mentors who helped shape my leadership journey, including 
Dr. Harold Braxton, James Clark, Dr. Jean Cobb, and Dr. James Smith. 
VSU holds a special place not only in my heart but also in the hearts of  
my family. Each fall and winter, we eagerly look forward to VSU 
Homecoming. It is always a memorable time filled with fellowship, 
cherished traditions, and the opportunity to reconnect with family and 
friends. Homecoming is more than just an event; it is a celebration of  
the VSU community and the lifelong bonds that make the Trojan 
experience so special.



Trojan 10 Under 10 

Nominations

Update Coming Alumni Engagement Events

VSU vs. SCSU Pre-Game 

Tailgate

Class of 1977 Meet & Greet



Homecoming 2026 Events

4th Annual First Lady’s 

Golf Tournament 
Bonfire On The Hill President’s Tailgate



Widening the Net:

• Alumni activation​

• Corporate/Foundation 
partnerships​

• Community and organizational 
engagement​

• Data-driven prospect 
management​

• Expanded campaign visibility and 
stewardship​

Presidential Policy Discussion  

in Martha’s Vineyard

Educ. Symposium 

in Australia
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